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Razzle, dazzle

Diamonds are Debbie Kaminer’s best
friend. Kaminer’s What A Girl Wants
fine jewelry business produced sales
topping $500,000 in its first year of
operation by tapping into the trend
of women buying their own jewels
through “martini and diamond” par-
ties in her Central West End home
and private appointments. Kamin-

er imports jewelry pieces from New
York’s 47th Street diamond and jew-

- elry district and sells them for half
the price of high-end retail stores and
jewelry shops. They include designs
similar to those by Cathy Waterman,
Penny Preville and Leslie Green, with
prices ranging from $200 to $2,600.




